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Suggested Titles for Entrepreneurship and 
Small Business Management Courses

Suggested Course Adoptions                                                       

Business Planning ● ● ● ●

Business Research ●

Business Strategy ● ●

Entrepreneurial Finance ● ● ●

Entrepreneurship ● ● ● ● ● ● ● ● ●

Entrepreneurship Strategies ● ● ● ●

Experiential Entrepreneurship                                          ● ● ●

Human Resources Management ●

Introduction to Business ● ● ● ● ● ● ●

MBA Capstone ● ● ● ●

Management                                                           ● ● ● ● ●

Marketing ● ● ● ● ●

Money and Money Management ● ● ●

New Venture Creation ● ● ● ● ● ● ● ● ● ● ●

Sales ● ● ● ● ●

Small Business Human Resources ●

Small Business Management ● ● ● ● ● ● ●
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Business Planning ● ● ● ●

Business Research ●

Business Strategy ● ●

Entrepreneurial Finance ● ● ●

Entrepreneurship ● ● ● ● ● ● ● ● ●

Entrepreneurship Strategies ● ● ● ●

Experiential Entrepreneurship                                          ● ● ●

Human Resources Management ●

Introduction to Business ● ● ● ● ● ● ●

MBA Capstone ● ● ● ●

Management                                                           ● ● ● ● ●

Marketing ● ● ● ● ●

Money and Money Management ● ● ●

New Venture Creation ● ● ● ● ● ● ● ● ● ● ●

Sales ● ● ● ● ●

Small Business Human Resources ●

Small Business Management ● ● ● ● ● ● ●

PlanningShop  
Titles





For two decades, PlanningShop, the leader in academic 
content for business planning and entrepreneurship, has 
provided students in colleges and universities worldwide 
the expertise they need to succeed—in class and beyond.

PlanningShop offers:
§ Books and ebooks
§ Software
§ Custom content
§ Free instructor materials for texts

PlanningShop eTextbooks and Digital Options
In addition to print books, PlanningShop off ers a variety of digital 
options. Th ese include Excel-based software products, the Business 
Plan Financials and Marketing Budget Templates, and multiple 
formats for our ebooks. Contact us for information on the Planning-
Shop digital products you or your institution would like to use. 

Electronic PlanningShop content is available from:
§ CafeScribe § Chegg
§ CourseSmart § Ingram/CoreSource
§ MBS Direct § VitalSource

Many colleges and universities have used customized PlanningShop 
print and ebooks in their business programs, to create a curriculum 
best suited to their students’ needs. We can also provide branded and 
exclusive content for your institution. 

Find out how PlanningShop can help you and your 
students succeed. Contact:
Instructors@PlanningShop.com 
Phone: 650-364-9120

Educating tomorrow’s entrepreneurs for 20 years
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Ancillary Materials
§ PowerPoint presentations
§ Test banks
§ Group exercises
§ Instructors manuals 
§ Syllabi

22 of the top 25
Pl

an
ningShop materials are used in

national 
Entrepreneurship 

programs!
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Clear, actionable, and interactive content

Complete the worksheet on page 133 indicating Future Competi-
tion and Barriers to Entry. 

Preparing the Competition Section 
of Your Business Plan 
To prepare the Competition portion of your business plan document, 
synthesize the information from the worksheets in this chapter into a 
brief synopsis. In particular, you want to provide: 

■ Description of Competition 

■ Market Share Distribution 

■ Competitive Positions 

■ Barriers to Entry 

■ Strategic Opportunities 

Use the Competition Plan Preparation Form on page 134 to 
outline the Competition section of your business plan. Don’t be afraid 
to use bullet-point lists and charts (see Chapter 3 for suggestions) 
in this section. Also, include pertinent information from market 
research, particularly customer surveys. 

Chapter Summary 
You have to understand your competition if you’re going to be an 
effective competitor yourself. Develop a strong sense of your competi-
tive position — your strengths and weaknesses in terms of customer 
perception and your internal company resources; this will be vital when 
preparing your marketing strategy. Always assume competition will get 
more intense, and be prepared for new competitors to enter the market.  

                          I don’t want to hear the 
words ‘No one has ever done this 
before,’ or ‘There’s no competition.’ ”

Damon Doe
Managing Partner 
Montage Capital

BARRIERS TO ENTRY
Some common barriers to entry for new competition are:

Patents High Start-up Costs Substantial Expertise Market Saturation
Provide a measure 
of protection for 
new products or

processes.

Help prevent small 
competitors from 
entering the �eld.

Less likely that 
competitors have the 
manufacturing and 

engineering knowledge 
necessary to compete.

Reduces the 
possibility of 

competitors gaining 
a meaningful 

foothold.

SUCCESSFUL BUSINESS PLAN   SECRETS & STRATEGIES132

Easy to teach from

Logically organized; 
thorough

Real world

Real advice from 
the experts

Infographics

Break down 
core concepts

Clear approach 

Makes complex 
concepts easier to 

understand and 
increases student 

retention
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Successful Business Plan: Secrets & Strategies

The most popular business plan text used in colleges 
and universities—bundled with fi nancial software

Key Features:
§ Emphasis on strategic business development, including industry, 

market, and competitive analysis
§ Over 100 worksheets take students through each critical 

planning stage
§ Enables students to research and organize efficiently
§ Sample business plan offers guidance on length, style, formatting, 

and language
§ Clear and interactive content

— Real world: real advice from the experts
— Easy to teach from: logically organized and thorough
— Easy to use: core concepts broken down
— Actionable: students learn by doing
— Academic bundle includes book plus software on CD-ROM
— Software complements the book’s financial worksheets 
— Speeds up your students’ planning
— Students complete their financials quickly
— Automatically generates charts and graphs
— Frees up students’ time for research and planning
— Feasibility analysis, social responsibility, and globalization

New in 6th edition:
§ Crowdfunding and other new ways to raise money
§ New social media platforms
§ Sample PowerPoint slide presentation
§ Lean start-up
§ The Cloud

Successful Business Plan: 
Secrets & Strategies, 6th Edition 
with Business Plan Financials
on CD-ROM

by Rhonda Abrams

430 pages, paperback

List price: $99.95

ISBN: 978-1-933895-48-2

Also available in paperback
without software

List price: $44.95

ISBN: 978-1-933895-46-8

Great for these courses:
§	 Business	Planning

§	 Business	Strategy

§	 Entrepreneurship

§	 Entrepreneurship	Strategies

§	 MBA	Capstone

§	 Management	

§	 New	Venture	Creation

§	 Sales
{

Successful Business Plan: 

Key Features:Key Features:

Successful Business Plan: 
Secrets & Strategies, 6th Edition 
Successful Business Plan: 

Successful Business Plan: Secrets & Strategies

New 
6th

Edition!
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Put together a

GREAT PITCH
Sample business plan 

and PowerPoint

used by

 1 MILLION+
entrepreneurs 

to start and grow

How to Raise $ through 

CROWDFUNDING
100+ Worksheets
help you nish fast

USED BY 1000+ 
UNIVERSITIES

including Stanford, UCLA, 
MIT, Cornell, Northwestern

Translated into
30+ languages

used by 22 of 
THE TOP 25

Entrepreneurship 
programs

More than Pro�ts 
Social Responsibility 

planning included

Flow-Through Financials 
make projections

EASY
TIPS FOR WINNING

Business Plan 
Competitions

GO GLOBAL
Plan for global 

growth in 
every section

•  John Doerr, Venture Capitalist
•  Seth Goldman, Cofounder, Honest Tea 
•  Bill Rancic, First Apprentice Winner 

•  Kay Koplovitz, Chair, Kate Spade 
•  Lauren Flanagan, Angel Investor 
•  Premal Shah, President, Kiva

EXPERT ADVICE FROM 
BUSINESS LUMINARIES

NEW! 6TH EDITION
Crowdfunding • Cloud 

Lean Start-Up • Sample PPT 
and more!

“Our students have launched many successful businesses 
using books from PlanningShop. The Successful	 Business	
Plan book is our mainstay; it’s well organized and full of use-
ful information and worksheets. I highly recommend all the 

PlanningShop books—great material all! ”—JIM JINDRICK, 
MCGUIRE ENTREPRENEURSHIP 

PROGRAM, UNIVERSITY OF ARIZONA

“I chose Successful	Business	Plan because of its ease of 
use, its clarity, and its good examples. I have used the book 

for a number of years now! ” 

 JEAN MORRIS, 
THE CULINARY INSTITUTE OF AMERICA

#1 Best-Selling Business Plan Guide for over 20 years!
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Business Plan Financials Software

Helps students complete the hardest parts of business 
and marketing plans

Key Features:
§ Complements the financial worksheets in Successful 

Business Plan
§ Includes major financial forms

— Income Statement (Profit & Loss)
— Cash Flow Projections
— Balance Sheet
— Break-Even Estimates
— Key Ratios
§ Creates projections up to five years out
§ Students complete their financials quickly
§ Frees up students’ time for important research and planning
§ Built using Excel

“PlanningShop’s Business Plan Financials—there is no better way for my 

students to get their business plan financials done.” —BRIAN PETRANICK
UNIVERSITY OF NEBRASKA, OMAHA

Business Plan Financials

Developed by PlanningShop

Download from 
www.PlanningShop.com

List price: $59.95

Available for PC and MAC

Great for these courses:
§ Business	Planning

§ Entrepreneurial	Finance

§ MBA	Capstone

§ Money	and	Money	
Management

§ New	Venture	Creation

§ Sales
{

Take a 
tour of our 

Business Plan 
Financials at 

PlanningShop.com

Business Plan Financials Software

Helps students complete the hardest parts of business 
and marketing plans

Key Features:
§ Complements the financial worksheets in 

 Includes major financial forms
Business Plan Financials
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Entrepreneurship: 
A Real-World Approach
with Business Plan Financials
on CD-ROM

by Rhonda Abrams

375 pages, paperback

List Price: $109.90

ISBN: 978-1-933895-42-0

Also available in paperback
without software

List Price: $49.95

ISBN: 978-1-933895-26-0

Great for these courses:
§ Entrepreneurship

§ Entrepreneurship	Strategies

§ Experiential	Entrepreneurship

§ New	Venture	Creation

§ Small	Business	Management {

Entrepreneurship: 
A Real-World Approach
with Business Plan Financials
on CD-ROM

Brush Up Your Marketing
Goal: Create an advertising campaign that will give your commoditized 
product a distinct identity and personality.

Either working alone or in groups, consider yourself a manufacturer of tooth-
brushes. Although your products have some special design features that you 
claim make for more eff ective brushing, your product category has been almost 
completely commoditized for many years. You want to fi gure out a way to dif-
ferentiate your brand with a distinctive identity and voice. 

1. First, create “personas” for di� erent types of consumers you might tar-
get. Create at least four di� erent “personas” that specify the following:
a. Their particular characteristics or niche (for example, Francesca Fash-

ionista; Dan Daddy; Ricky Retired)
b. Their biggest concern about oral hygiene and toothbrushes (for exam-

ple, Francesca wants a brilliant white smile; Dan wants toothbrushes his 
kids will actually use; Ricky wants to avoid high dental bills)

c. The price sensitivities of each persona
d. Other likely purchasing considerations for each persona

Critical thinking exercises

Give students marketable skills

Entrepreneurship: A Real-World Approach

Practical approach, yet thorough coverage of fundamentals

Key Features:
§ Up-to-date trends in entrepreneurship
§ Equips students to launch a business now
§ 18 real-world cases
§ Comprehensive coverage of all aspects of entrepreneurship 

including:
— Feasibility and Opportunity Identification
— Strategic Positioning
— Financing and Money Management
— Business Planning
— Customers, Marketing, Sales and Distribution
— Social Responsibility
— Growing the Venture
§ Critical thinking exercises throughout

“This	book	should	become	the	definitive	reference	guide	for	all	small	
business	owners—simply	because	all	issues	are	addressed	in	a	very	pro-
active	manner,	with	worksheets	that	help	collect	information	for	decision
making.	I	intend	to	use	it	and	recommend	it	at	every	opportunity.”  PAT NEWCOMB, ENTREPRENEURSHIP INSTRUCTOR, 

ANTIOCH UNIVERSITY MIDWEST

Entrepreneurship: 
A Real-World Approach
Entrepreneurship: 
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Six-Week Start-Up, 3rd Edition

A step-by-step guide to starting and running a small business

Key Features:
§ Widely used in small business management courses
§ Perfect for experiential-oriented classes
§ Week-by-week checklists keep students engaged
§ Information, tools, and worksheets on key areas of launching a new 

venture
§ Comprehensive links direct students to small business resources
§ Featured in USA Today
§ Completely revised and updated

New in 3rd edition:
§ Latest in social media marketing
§ Updated technology including the cloud and mobile devices
§ Resources feature free or very cheap apps to help launch a business 

on a shoestring budget
§ Expanded cash management including new payment methods

Six-Week Start-Up, 3rd Edition: 
A step-by-step program for 
starting your business, making 
money, and achieving your goals!

by Rhonda Abrams

Paperback, 311 pages

List Price: $21.95

ISBN: 978-1-933895-41-3  

Great for these courses:
§ Entrepreneurship

§ Entrepreneurship	Strategies

§ Introduction	to	Business

§ New	Venture	Creation

§ Small	Business	Management
} Clarify your  business concept

When building a company you need a  vision of what you hope to achieve.

Tasks:

  1. Identify your personal goals

  2. Spell out your business values

  3. Remind yourself of your source of inspiration

  4. Describe your business concept

  5. Identify your strategic position

  6. Decide whether you want partners 

  7. Decide whether you want investors

  8. Consider potential exit strategies

  9. Discuss the impact of starting a business with your family

Task lists

Keep students on track

Six-Week Start-Up, 

A step-by-step guide to starting and running a small business

Key Features:
§ Widely used in small business management courses
§ Perfect for experiential-oriented classes
§ Week-by-week checklists keep students engaged
§ Information, tools, and worksheets on key areas of launching a new 

venture
§ Comprehensive links direct students to small business resources
§ Featured in 
§ Completely revised and updated

Six-Week Start-Up, 3rd Edition: 
A step-by-step program for 
starting your business, making 
money, and achieving your goals!
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Business Plan In A Day, 3rd Edition

A concise approach to a critical business tool

Key Features:
§ Perfect for undergraduate classes, community colleges, students in 

non-business disciplines, business plan competitions, and workshops
§ Easy-to-use format makes developing a polished, professional 

plan easy
§ Time-tested information and tools for business planning essentials
§ Step-by-step checklists guide students through the process of 

creating a high-quality, successful business plan quickly
§ Includes a sample business plan
§ Completely revised and updated

New in 3rd edition:
§ Updated business plan
§ New presentation methods
§ Social media marketing
§ Globalization

Business Plan In A Day, 3rd Edition

by Rhonda Abrams

193 pages, paperback

List price: $21.95

ISBN: 978-1-933895-37-6

Great for these courses:
§ Business	Planning

§ Entrepreneurship

§ Introduction	to	Business

§ New	Venture	Creation

§ Small	Business	Management
{

Sample business plan

Guides students

Types of Competition 
Competing with ComputerEase to supply software training services 
to the target market (businesses making substantial use of computers 
and having more than fifty employees) are these categories of software 
training providers:

• Online training/distance learning programs
• Individual independent training consultants
• Local software training companies 
• National training companies 
• Software developers
• Community college classes
• Trainers from within the targeted companies themselves

ComputerEase hopes to build its business of developing custom 
training for corporations that have developed their own software 
applications for in-house use, as this represents a very high-margin 
business. Community college classes are generally not suitable for 
the corporate market, since classes are held in the evenings for at least 
10 weeks—conditions that do not meet business customers’ needs. 

 Perfect for undergraduate classes, community colleges, students in 
non-business disciplines, business plan competitions, and workshops

 Easy-to-use format makes developing a polished, professional 

 Time-tested information and tools for business planning essentials
 Step-by-step checklists guide students through the process of Business Plan In A Day, 3rd Edition
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Successful Marketing: Secrets & Strategies

The most up-to-date marketing guide, software, and extra 
worksheets, all in a deluxe binder edition

Key Features:
§ Marketing principles and fundamentals
§ Step-by-step guide to creating a complete marketing plan
§ Worksheets, checklists, and charts throughout
§ 21st century marketing including: online, social media, and 

viral techniques
§ Traditional advertising in print, radio, and TV
§ Software complements the book’s budgeting worksheets
§ Students complete their marketing plan and marketing budget 

quickly
§ Automatically generates charts and graphs
§ Frees up students’ time for applying real-world marketing concepts

“Successful	 Marketing encourages students to think through standard 
marketing concepts while applying them directly to their business idea.” MEREDITH CARPENTER, 

ENTREPRENEURSHIP INSTRUCTOR,
HAYWOOD COMMUNITY COLLEGE

Successful Marketing: Secrets & 
Strategies Deluxe Binder Edition

by Rhonda Abrams and Julie Valone

407 pages

List price: $99.95

ISBN: 978-1-933895-06-2

Also available in paperback 
without software

List price: $34.95

ISBN: 978-1-933895-05-5

Great for these courses:
§ Marketing

§ MBA	Capstone

§ New	Venture	Creation

§ Sales

Complete marketing plan

By the end of the book, 
students have an entire plan

Hands-on

Brainstorming exercises 
get students started

Real world

Real marketing used by 
real entrepreneurs

21st century tools

Up-to-date marketing tactics

{
B U I L D I N G  YO U R  M A R K E T I N G  P L A N

Online Marketing
Drawing from the Brainstorming worksheets in this section, plan the 
strategies you will use in your online marketing campaign. 

1. What type of website—brochure, e-commerce, content, lead generation, 
portal, social networking, customer service—will best serve your marketing 
needs, and why? ___________________________________________________

2. Provide a brief description of your planned website.

Goals: ____________________________________________________________
Audience: _________________________________________________________
Content: __________________________________________________________
Functions (e-commerce, customer service forms, newsletter sign-up, search box):

3. What SEO/SEM keywords will you use? ________________________________

4. Will you use SEO/SEM consultants? ___________________________________

Successful Marketing: Secrets & Strategies

The most up-to-date marketing guide, software, and extra 
worksheets, all in a deluxe binder edition

Key Features:
§ Marketing principles and fundamentals
§ Step-by-step guide to creating a complete marketing plan
§ Worksheets, checklists, and charts throughout
§ 21st century marketing including: online, social media, and 

viral techniques
§ Traditional advertising in print, radio, and TV
§ Software complements the book’s budgeting worksheets

Successful Marketing: Secrets & 
Strategies Deluxe Binder Edition

by Rhonda Abrams and Julie Valone

407 pages

Successful Marketing: Secrets & Successful Marketing: Secrets & 

Key Features:

§

Successful Marketing: Secrets & Successful Marketing: Secrets & 
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Marketing Budget Templates

Easily generate useful, meaningful, and beautifully 
formatted marketing budgets

Key Features:
§ Complements the budgeting templates in Successful Marketing
§ Students learn how to develop a complete annual marketing budget 

and plan that:
— Sells more products or services
— Launches new products or services
— Establishes or builds a brand
— Finds affordable ways to get the word out about a company, 

product, or services
§ Students complete their marketing budget quickly

Marketing Budget Templates

Developed by PlanningShop

Download from 
www.PlanningShop.com

List price: $59.95

Available for PC and MAC

Great for these courses:
§ Entrepreneurial	Finance

§ Marketing

§ Money	and	Money	
Management }All software features the following:

§	 Figures	entered	once	automatically	flow	into	other	relevant	
financial	forms

§	 Create	best-	and	worst-case	scenarios	quickly

§	 Start	the	fiscal	year	in	any	month

§	 Interactive,	based	on	Excel,	the	industry	standard	for	
financial	reports

§	 Help	balloons	provide	tips	and	advice

§	 Real-world,	professional-quality	financial	forms

§	 Automatically	generates	charts	and	graphs

§	 Downloads	instantly	from	www.PlanningShop.com

§	 Enables	students	to	critically	think	through	key	components	
of	their	business	and	marketing	plans

§	 Site	licenses	available

Successful Marketing
 Students learn how to develop a complete annual marketing budget Marketing Budget Templates
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Passion to Profits

Business for non-business majors

Key Features:
§ Perfect for teaching entrepreneurship to non-business disciplines
§ Topics include finding start-up cash, creating a company identity, 

money-management tips, and operations
§ Real-life case studies give expert advice and insight from entrepre-

neurs who’ve built businesses from the ground up
§ Equips students with real life skills such as creating contracts, 

writing proposals, and invoicing customers
§ Provides students with keys for success to do what they love
§ Perfect for career-oriented education such as culinary, art, music, 

health care, entertainment, and sports 

Great for these courses:
§ Entrepreneurship		§		Entrepreneurship	Strategies		
§		Introduction	to	Business		§		Management		§		New	Venture	Creation		
§		Non-Business	Disciplines,	e.g.,	Arts,	Health	Care,	Culinary

Passion to Pro� ts

by Rhonda Abrams and 
Alice LaPlante

240 pages, paperback

List price: $29.95
ISBN: 978-0-9740801-9-2

Passion to Pro� ts

by Rhonda Abrams and 
Alice LaPlante

Successful Business Research

Gets students straight to the numbers they need

Key Features:
§ Step-by-step guide to finding key data about an industry, market, 

and competition
§ Shows students how to grab the data they need quickly and inter-

pret it
§ Dramatically reduces the time spent on research and improves the 

quality of results
§ Includes easy-to-use worksheets to jumpstart the research process

Great for these courses:
§	 Business	Planning		§		Business	Research		§		Business	Strategy		
§		Entrepreneurship		§		Introduction	to	Business		§		MBA	Capstone		
§		Management		§		Marketing		§		New	Venture	Creation	

Successful Business Research

by Rhonda Abrams

312 pages, paperback

List Price: $29.95

ISBN: 978-0-9740801-3-0

Successful Business Research

by Rhonda Abrams

{

{



Request your desk copy today!     www.PlanningShop.com/instructors   §   instructors@PlanningShop.com   §   650-364-9120 1

Bringing the Cloud Down to Earth

The clear, business-fi rst approach to cloud applications

Key Features:
§ Clear, unintimidating, jargon-free explanation of “the cloud”
§ Realistic evaluation of what the cloud means for your 

students’ businesses
§ Best practices for launching cloud applications and training 

a team
§ Overview of cloud solutions for new and growing businesses
§ Worksheets and tips help your students create a custom 

cloud plan

Great for these courses:
§ Cloud	Computing	Solutions		§		Information	Technology	
§		Management		§		Small	Business	Management		
§		Entrepreneurship

Bringing the Cloud Down to Earth:
How to choose, launch, and get 
the most from cloud solutions 
for your business

by Rhonda Abrams

176 pages, paperback

List Price: $29.95

ISBN: 978-1-933895-34-5  

Bringing the Cloud Down to Earth:
How to choose, launch, and get 
the most from cloud solutions 
for your business

Hire Your First Employee

A complete guide to small business human resource management

Key Features:
§ Covers all aspects of recruiting, hiring, and managing employees
§ Guidance on when to hire, determining salaries and wages, 

identifying hiring needs, locating the right people, and leading 
and managing a team
§ Students learn the basics on employment laws and taxes, employee 

status, and payroll management
§ Detailed chapters on personnel policies and employee benefits
§ Job interviewing and negotiating skills—helps students with their 

own future job searches as well as hiring

Great for these courses:
§	 Human	Resource	Management			§		Management		
§		Small	Business	Human	Resources		§		Small	Business	Management		
§		New	Venture	Creation

Hire Your First Employee: 
The entrepreneur’s guide to 
� nding, choosing and leading 
great people

by Rhonda Abrams

192 pages, paperback

List price: $24.95

ISBN: 978-1-933895-13-0

A complete guide to small business human resource management

 Covers all aspects of recruiting, hiring, and managing employees

identifying hiring needs, locating the right people, and leading 
Hire Your First Employee: 
The entrepreneur’s guide to 

{
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Other Popular PlanningShop Titles

1

Trade Show In A Day
by Rhonda Abrams and Betsy Bozdech

200 pages, paperback

List Price: $19.95

ISBN: 978-0-9740801-7-8

Finding an Angel Investor In A Day 
by PlanningShop and Joseph R. Bell

200 pages, paperback

List price: $19.95

ISBN: 978-0-9740801-8-5

Winning Presentation In A Day
by Rhonda Abrams

200 pages, paperback

List Price: $19.95

ISBN: 978-0-9740801-6-1

What Business Should I Start?
by Rhonda Abrams

360 pages, paperback

List price: $19.95

ISBN: 978-0-9669635-8-8

Great for these courses:

§ Entrepreneurship

§ Experiential	Entrepreneurship

§	 Marketing

§ Sales

Great for these courses:

§ Experiential	Entrepreneurship

§ Marketing

§ Sales

§ Small	Business	Management

Great for these courses:

§ Entrepreneurial	Finance

§ Money	and	Money	Management

§ New	Venture	Creation

Great for these courses:

§ Entrepreneurship

§ New	Venture	Creation

§ Small	Business	Management

§ Career	Planning

}

}

}

}
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PlanningShop Partners

PlanningShop is a proud partner of many organizations that  
promote higher learning and entrepreneurship education around  
the world:
§ Accreditation Council for Business Schools and Programs (ACBSP) 

Annual Conference
§ America’s Small Business Development Centers (ASBDC)
§ Association of Private Sector Colleges and Universities (APSCU) 

Annual Convention & Expo
§ International Council for Small Business (ICSB)
§ National Association for Community College Entrepreneurship 

(NACCE)
§ Startup America
§ United States Association for Small Business and Entrepreneurship 

(USASBE)

Find out how PlanningShop can help you  
and your students succeed. Contact:
Instructors@PlanningShop.com 
Phone: 650-364-9120

The PlanningShop approach enables success:

§	 Real-world	guides	used	by	real-world	entrepreneurs

§	 Exclusive	focus	on	entrepreneurship	and	small	business

§	 Affordable	materials	suitable	for	courses	at	all	levels

§	 Students	increase	their	employability

§	 Increased	retention—students	like	our	content!
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More Benefits of PlanningShop Books and Materials

Our books and materials are based on decades of real-world experi-
ence and advice from successful entrepreneurs, CEOs, investors, 
lenders, and seasoned business experts.

§ Equips students to start and run their businesses
§ Faculty enjoy teaching from our products
§ Students enjoy learning from our products and actually keep 

materials post-graduation
§ Helps students with employability
§ Offers career-oriented skills
§ Clear approach makes complex concepts easier to understand and 

increases student retention
§ THE source for entrepreneurship content
§ Students will have take-away materials for their post-graduation 

portfolios

Rhonda Abrams, Founder and CEO
For over 20 years, Rhonda Abrams has provided business planning 
expertise to literally hundreds of thousands of entrepreneurs and 
businesses. In addition to her best-selling books, she writes a nation-
ally syndicated column on small business strategies that reaches 
20 million readers a week in over 100 newspapers. A popular public 
speaker, Rhonda is frequently invited to speak at conferences for 
business groups such as America’s SBDC, at corporate events, and 
at workshops. She graduated from UCLA and holds a master’s 
degree from Harvard.

Rhonda Abrams

USA Today columnist and best-selling author of 
Successful Business Plan: Secrets & Strategies

Educating
tomorrow’s

entrepreneurs
for over

20 years!

20 million readers a week in over 100 newspapers. A popular public 
speaker, Rhonda is frequently invited to speak at conferences for 
business groups such as America’s SBDC, at corporate events, and 
at workshops. She graduated from UCLA and holds a master’s 
degree from Harvard.

Rhonda Abrams

Rhonda Abrams:

facebook.com/
RhondaAbramsSmallBusiness

twitter.com/RhondaAbrams

PlanningShop:

facebook.com/PlanningShop

twitter.com/PlanningShop
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More Resources Available

The Entrepreneurship Educator Newsletter
PlanningShop is the proud publisher of the leading newsletter for 
entrepreneurship and small business educators, edited by Dr. Jeff  
Cornwall, professor and Jack C. Massey Chair in Entrepreneurship 
at Belmont University and past-president of USASBE.

§ Up-to-date resources, tips, and tools for entrepreneurship 
educators
§ Distributed globally
§ Monthly faculty position listings
§ Updated list of conferences, grants, calls for papers, and 

competitions

Entrepreneurship Educators Network on LinkedIn!
For more discussion and information, join the Entrepreneurship 
Educators Network on LinkedIn! Th e EEN is a venue for professors 
and instructors in entrepreneurship, small business, and new ven-
ture creation to share lesson ideas, case studies, and other teaching 
resources. Ask questions, get support, and network in this lively and 
active LinkedIn group. You’ll also hear about current competitions 
and the latest jobs. To join the group, go to http://linkd.in/Xu4iBJ.

Sign Up!
If you would like to 

receive this free, highly 
regarded monthly email 

newsletter, sign up at 
www.PlanningShop.

com/instructors



Academic Liaison Contact: 

Instructors@PlanningShop.com • Phone: 650-364-9120

555 Bryant Street #180 • Palo Alto, CA 94301

“PlanningShop has been invaluable to our organization. We use PlanningShop materials for our entrepreneur classes 

because the content is comprehensive and constantly updated.” 
—KEN FREEMAN, 

DIRECTOR SMALL BUSINESS DEVELOPMENT CENTER
YUBA COMMUNITY COLLEGE DISTRICT

More than 1,000 Colleges and Universities Use PlanningShop Products

Partial List of Institutions
Alaska Pacifi c University
Antioch University
American Public University
Arizona State University
The Art Institute of Philadelphia
Auburn University
Babson College 
Baker College
Baylor University
Bentley College
Binghamton University
Boston University
Bowling Green State University
Brigham Young University
Brooks College
Butler County Community College
Cal Poly State University
California State University, Fullerton
California State University, Northridge
Chinese University of Hong Kong
Clark Atlanta University
Clemson University
College of the Redwoods
College of William & Mary
Community College of Denver
Cornell University
The Culinary Institute of America
DeKalb Technical College
DePaul University
Des Moines Area Community College
DeVry Institute of Technology
Drexel University
Eastern Michigan University
El Paso Community College
Florida International University
Franklin College
Full Sail University
Garden City Community College
Gateway Community College
George Washington University
Grove City College
Harper College

Humboldt State University
Indiana University
Iowa State University
Ithaca College
Jackson State University
John F. Kennedy University
Johns Hopkins University
Johnson & Wales University
Kansas State University
Keller Graduate School of Management
Kent State University, Ashtabula
Lawrence Technological University
Louisiana State University 
Loyola Marymount University
Marquette University
Massachusetts Institute of Technology 
McHenry County College
Miami University
Minneapolis Business College
Montana State University
Mt. Hood Community College
New York University
North Carolina State University
Northeastern State University
Ohio State University
Oregon Executive MBA
Pennsylvania State University
Pepperdine University
Purdue University
Rensselaer Polytechnic Institute
Rochester Institute of Technology
Roger Williams University
Rowan University
San Diego City College
San Diego State University
Seattle Pacifi c University
Southern Oregon University
Southern Utah University
Spokane Community College
Stanford University
Sterling College
Temple University

Tennessee State University
Texas A & M University
Texas Tech University
The University of Arizona
The University of Arkansas
The University of Colorado
The University of Denver
The University of Kentucky
The University of Maryland
The University of Massachusetts
The University of Missouri
The University of Nebraska
The University of North Carolina 
     at Chapel Hill
The University of Notre Dame
The University of Oklahoma
The University of Pittsburgh
The University of South Carolina
The University of South Dakota
The University of Vermont
The University of Virginia
The University of Washington
The University of Wisconsin–Madison
Tulane University
UCLA
University of Phoenix
USC
Utah Valley State College
Vanderbilt University
Washington & Jeff erson College
Washington State University
Webster University
West Texas A & M University
West Virginia State College
Westchester University of Pennsylvania
Western Illinois University
Wichita State University
William Penn University
William Rainey Harper College
Youngstown State University
Yuba Community College

Tennessee State University

22 of the top 25

Pl
an

ningShop materials are used in

national 
Entrepreneurship 

programs!


